Attention and the sense of agency: A review and some thoughts on the matter.
Much is now known about the sense of agency and how it is produced. What is lacking, though, is an understanding of how it relates to other cognitive domains and operations. Here, the relationship between the sense of agency and attention is explored. A review of the literature suggests that attention is involved in the sense of agency in (at least) two key ways. First, agency processing is dependent on attentional resources. Second, attentional enhancement is necessary for extraneous information to have an influence over the sense of agency. These are discussed and some suggestions for future research are offered.